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With a little help from Social

Enterprise Sunderland
(

SES
) ,

former

wedding planner Donna Race

( pictured left with Linda Carson

wedding co-ordinator and bridai

mode ) Stephanie McGuigan )

of

Washington has founded L' amour

Bridai .
Future brides can enter

L' amour Bridai in the knowledge that

every aspect of their wedding will be

tailored to their very own

specifications .
A wide choice of

dresses in ail sizes are available as

well as
L' amour Bridais bespoke

design service for tiaras
,

flowers and

favours
, ensuring that whatever

individual requirements are they will

be co-ordinated .

4

1

Additionally ,

L'
amour Bridai works with an a ray of experts to offer cake design

and production ,

fresh and silk flower arrangements , wedding day co-ordination

and high quaiity photography with North-east photographer of the year 2003
,

Alan Mason
.

Donna says ,

"

Having a trusted net iork of recognised professionais upon whom I

can rely is fantastic .
I know that whatever a bride wants I can make il happen and il

will aiways be done with quaiity and precision.
"

With additional funding ,

Donna and the L' amour Bridai team intend to expand

the seiection of gowns ,

and launch their very own range ,

the Donna-Marie Collection
,

as well as a bespoke dress design service in the near future .

MOVING ON

e

1

Congratulations
to

Steve Abbis on

his appointment
as head

of

marketing for

Confetti Network

Limited . Abbis

will also be

responsible for

marketing activities across the website

www.confetti.co.uk and the growing
store portfolio helping to

maintain

the company' s position as the UK'
s

If your brides-to-be want to give their

guests something

special to remember the day ,

then

direct them to The Amazing Wedding

Company at www.theamazing
weddingcompany.co.uk .

The website takes an innovative and

fresh look at favours
,

tiaras
, gifts ,

jewellery ,

table decorations and

hampers ,

but
,

at the same time
,

makes sure that the sense
of tradition

is not overlooked . The Amazing

Wedding Company has a range of

products on the website but will work

with each couple to track down and

supply exactly what works for them . A

small but dedicated team of

specialists is on hand to help each

client personally and ensure that the

customer is fully satisfied .
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leading mufti-channe ) destination for

weddings and special occasions . He' II

also be involved in developing
content and functionality that

supports the brand proposition . Abbis

will also responsible for new media

development , advertising and PR .

Prior to joining Confetti
,

Steve

was Sales & Marketing Manager for

Argos , working with the company for

five years . Previously Abbis worked as

Product Manager for Dixons Stores

Group from 1998 to 2000 .
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TIE-ING THE KNOT

IN STYLE
ROBERTKINGLONDON was

launched in
October 2004

,

producing a range of luxury men'
s

bridai accessories comprising silk

ties
,

five-button waistcoats and

silk-covered chrome cufflinks .

The designer graduated from

Central St

Martin
s and the London

College of
Fashion and completed an

MA in Menswear at the Royal

College of Art . He has also worked

for Alexander McQueen ,

Dolce e

Gabbana
, Liberty s and Jigsaw

Menswear as well as a London-based

formalwear tailor for seven years .

Luxury , quality and modernity
are at the heart of

the company' s

philosophy . CEO Peter Turner says ,

" Our longer-terra goal is to

broaden the collection to appeal to

a wider target group and possibly
introduce tailoring.

"

Wholesale prices start at
f55 for

waistcoats
,

f21 for ties
,

f8 for
cufflinks .

Box sets are also available .

Call + 44
(

0

)

20 7381 3449
or

visit

www.robinkinglondon.com
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GROOMS RIVAL THEIR BRI
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evolutionary British tailor
,

Dress2kill has noted a fundamental
shift in the choice of male

wedding partty dress over the past two
seasons

,

with grooms opting for
handmade suits rather than traditional

morning dress .

In a survey of 1,000 Dress2kill grooms ,

85 per cent thought that hand-made suits

offered greater value for money than

hiring and 90 per cent said that the key

reason for buying a hand-made suit was to

stand out from the crowd .

The move away from traditional
reflects the trend of growing diversity in

w

a

wedding venues . James Hibbert
,

a director
of

Dress2kill
, says ,

"

traditionally , grooms have spent far less money on their weding

f
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outfits than brides
,

but that is now

changing . Grooms are spending a

"

ittle
more money to

own a suit that is

individual to them and can be

worn again.
"

Dress2kill is shaking up the industry by

offering made-to-measure British suits

from just f350 . Taking into account today' s

busy lifestyles ,

Dress2kill c: nsultants visit

customers' homes or offices for fitting and

to discuss design and advise on cut
,

fabric
,

colour and detailing , taking into acount

lifestie
, working environment and

personality .
For more information visit

www.dress2kill.com

DRESS2KILL

http://www.bridalbuyer.com

